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Climate Innovation in Consumer Goods




BEST




5 Strategies on Climate Innovation

1. Purpose

2. Goals and Rewards
3. Put $ where & is
4. Reach

5. Outreach
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our mission

to inspire a consumer revolution
that nurtures the health of the next
Seven Generations.
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2020 Goals and Rewards

Source Sustainably

*  All products and packaging biobased or recycled

+  All biobased materials are sourced from farms that
restore and improve soil fertility, water quality, and
biodiversity.

+  Withdrawals and supply of freshwater address water
scarcity

Waste Nothing
» All products and packaging biodegradable or recyclable

Decrease our carbon footprint
*  All energy from non-fossil sources
*  All clothes washing in cold water

Create a vibrant workplace

. Create the “Best Place to Work” in North America

Nurture thriving communities

*  All Suppliers improve the quality of their business
communities, exceeding social standards for health,
safety, environment, and equity

Create healthy products for

healthy homes

*  All products are not acutely toxic and are
free of chronic toxicants

*  Product health and sustainability benefits
are clearly promoted to our consumers

Be radically transparent
« Allingredients, trace materials and supply
chain issues disclosed

Exert influence beyond our size

+ Allindustry discloses ingredients, trace materials
and supply chain issues

*  All industry creates safer consumer products,
reduces greenhouse gas emissions, and takes
responsibility for its product packaging




NATURE

2020 Goals 2017 Goals and Progress
Create and use energy sustainably ® Reduce fossil carbon emissions by 3,000
All energy from non-fossil sources (SVG facilities, tons

travel, commuting + tier | partners)

® Transition Goals to Science Based
Targets (SBT)




NATURE

Put S where Mouth Is

* Instituted an internal Carbon Tax to reinvest in lowering footprint
* |nitially at $6/Ton; Raised to $12

* Proud to say moving to $S36/ton next year
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COMMERCE Impact

Reach Assessment
e Applied B Corp Quick Impact Assessment (QIA) to our supply chain
* Achieved transparent benchmarks with partners
* Co-developed goals and improvement plans

e Strong early results on carbon
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COMMERCE = WH[A[TH < NATURE

Outreach

This Business Supports

ENERGT
DEPENDENT
VERM@NT

www.EnergylndependentVT.org
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ncmus ClIHATE I!IIAHBE IS ONE OF VERMONT'S

| UPPUHTIINITIES -

21ST CENTURY AND IT'S SIMPLY THE RIGHT THING T0 DO

We, business leaders o Vermont, befieve that climate change poses a real threat tour stti's ezondmy,the environ ’
Jong term wel b f car citens, We eodars the Cimate Declaration because we supsot INVESTHENT N & LOW.
ECONONY, PROMOTION OF ENERGY EFFICIENCY AND RENEWABLES, AND A PRICE ON CARBON POLLUTION. we v o

putting these principles to practice in recognition of the econsmic opportunities associated with reducing cur greenhouse gas
emissicas, the deveiopment of renewable energy aad aitemative fuels and the preservation of oor eawironment for curselves and for
HMMM'

J0|N US —> www.climatedeclaration.us/vermont &—

WHAT MADE AMERICA GREAT WAS TAXING A STAND. Doing the things that are hare. And seizing spportunties. The very foundation
of our country is based on fighting for cur freedoms and ensuring the health and peosperity of our state, cur community, and cur
families. Todsy those things ase threatened by & changing climate that mast scientists agros is being caused by carbon poition,
We cannt risk our ecoaomic prasperity nor cur children’s kids' futures en the false hope that the vast majority of scientists are
wreng. Just as America ruse to the great chalienges of the past and came out stronger thaa over, we have to confront this challenge,
and we hava to win. And in doing this right, by saving money wheo we use less electricity, by driving a more efficient car, by choosing
claan energy, by investing new technclogies that cther countries buy, and creating jobs hers at home, we will maintain our way of
life and eahance our ecenomy and prespeity. Io order to make this happen, however, there must be a coordinated effort to combat
climate change — with Amesica and Vermont taking the lead bzre at home. LEADING IS WHAT WE DO!




Our Formula for Climate Innovation and Impact

Reduce our Advocate Inspire
Impact for Behavior
& Achieve Progressive Change

Carbon Policies

Neutrality
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VIDEO

Video is on a separate drive. Please load and end at end of video
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