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tour

A National Green Home Tour.

Viridescent represents the first large-scale,
multi-sponsor green event marketing platform available
to brand marketers in the US.




across the count'ry and featuring both event
activation and supprort'mg content and coverage

Viridescent promises to deliver educational
messages and sponsor visibility
to millions of interested consumers.




Once on location and transformed
— each room,

from kitchen to bath,

laundry to living room, bedroom to
garage and exterior, provides an
engaging platform to showcase

sponsor products and services
while promoting simple
green solutions.
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