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By Cristina Kumka STAFF WRITER
The public has spoken on the future of the city's creative economy.

It will include a clearly-defined identity for Rutland and a railroad or children's
museum, the result of a vote by about 100 locals Wednesday night after a three-hour
public forum held at Rutland's Paramount Theatre.

The Rutland Creative Economy's first large-scale forum since 2006 was meant to
recruit new volunteers for community projects, ranging from creating artistic bike
racks to reconstructing Center Street Alley.

It was also a call for direction.

"This is about what's next for our community and how we proceed," said Tara Kelly,
executive director of the Rutland Area Farm & Food Link and the head of the Creative
Economy's project steering committee.

A flurry of ideas emerged from the crowd of elected city leaders, state representatives
and avid volunteers, who began brainstorming by watching a trailer of a movie being
made about what can happen when Rutland-area residents come together.

The documentary, "The Blood in this Town," about the annual Gift-of-Life Marathon
blood drive tells the story of the city's signature feat of donating more pints of blood
than New England cities with populations up to 35 times its size.

In December, Rutland broke its own record by donating more than 1,000 pints of
blood in one day.

"Not any city can do it," Mayor Christopher Louras said in the film, likened to a
testament of how the people of one rural city, plagued by a lagging economy and an
embattled working class, care for one another through the hardest of times.

The film, meant to capture the community's spirit, was followed by presentations from
each of the Creative Economy's four committees on recreation, sustainability, open air
and arts and culture.

There's the Rutland Creek multi-use path, a dog park, a second edition of Downtown
Life magazine and a zero-waste campaign for Friday Night Live in the works.

But what wasn't mentioned by a committee was what the public said they wanted the
most — a new place to go and a meaning of what Rutland is all about.
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Flanked by the magenta walls and vibrant gold trim of the theater, the public's ideas
were just as lively — some suggested forming new committees to organize
neighborhood potluck dinners and townwide yard sales while others said the city
should be a hub for good food and opportunities for young people.

"Like 1,000 pints of blood, maybe we can plant 1,000 trees in this city," said Chris
Siliski of his idea to green the city.

Steve Costello of Central Vermont Public Service said a committee is needed to figure
out to fill all the empty spaces with small businesses.

But the two ideas proposed that beat out the rest were a combination of some of the
public's suggestions — develop a railroad or children's museum and "zeroing in on
Rutland's identity with a brand campaign," said Paul Costello of the Vermont Council
on Rural Development and the forum's moderator.

The Creative Economy will meet April 20 to form action plans around the two new
ideas, Kelly said. For more information, call 775-0871, ext. 211, or e-mail
rutlandcreative@gmail.com.
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